Life Alert — AI Company Index

Life Alert's Brand Drives 500,000+ Monthly Buyer Searches —
and Every Major Al Engine Converts Them Into Competitor
Sales

Across 919 high-intent observations on 6 major Al platforms spanning 10 buying-moment clusters, Life Alert captures
0% of Al recommendation share. Medical Guardian, Bay Alarm Medical, and LifeStation are harvesting Life Alert's brand-
driven demand at zero acquisition cost.

Life Alert Has the Strongest Brand Recognition in the

Medical Alert Category. That Recognition Is Now a
Commercial Liability.

Across every major Al platform — ChatGPT, Google, Perplexity, Copilot, Gemini — Life Alert is never recommended as a
purchase option. Not once across 919 observations. Instead, the brand serves as the cautionary benchmark that makes
competitors look better.

Life Alert's own name drives the highest search volumes in multiple buying clusters — including 66,810 monthly searches
for cheaper alternative to Life Alert'— yet every Al engine redirects 100% of that traffic to Medical Guardian, Bay Alarm
Medical, and LifeStation.

This is not a visibility problem. Life Alert is highly visible. It is a structural positioning failure where Al engines amplify
product gaps in pricing transparency, contract flexibility, and fall detection — converting brand awareness into an

involuntary demand-generation engine for competitors.

Key Metrics
0% 500,000+ 0%

Al Recommendation Rate Monthly Brand-Driven Buyer Top-3 Ranking Rate

Searches Redirected

Life Alert received zero Life Alert never ranked in any top-1,

recommendations across all 10 high- Estimated monthly search volume for top-3, or top-10 position on any Al
intent clusters on all 6 LLM platforms Life Alert's brand-driven traffic, platform in any cluster.
(919 observations). captured by competitors.

85-100% 3-14x

Cautionary Framing Rate Competitor Domain Citation
When Present Advantage
When Life Alert appears in Al Competitor domains are cited 3 to 14
responses, it is framed as the brand to times more frequently than
avoid or replace. lifealert.com across Al platforms.

Al Recommendation Share Across Highest-Volume Buying
Clusters

Life Alert achieves 0% recommendation share in every cluster analyzed. Competitors consistently capture all top positions

in the same responses where Life Alert appears as a cautionary example.

/\ The Brand Awareness Paradox: Highest Search Volume, Zero Recommendation Capture

Life Alert generates the highest brand-driven search volume in the category but captures none of the resulting Al
recommendations. Competitors with lower brand recognition earn 3—14x more Al citations and 100% of
recommendation positions.

Priority Findings

1. Life Alert is never recommended by any major Al platform. Across 919 observations on 6 LLMs panning 10 high-
intent buying clusters, Life Alert achieves 0% recommendation share, 0% top-3 ranking, and 0% top-10 ranking. Every
tracked competitor outperforms Life Alert in Al-driven buying moments.

2. Life Alert's brand awareness functions as a free customer acquisition engine for competitors. The query 'Is there a
cheaper alternative to Life Alert?’ generates 66,810 monthly searches. How do | get a free Life Alert?' generates 64,919
monthly searches. Every Al platform converts 100% of this volume into competitor recommendations.

3. Competitors have built self-reinforcing citation advantages Life Alert currently cannot counter. Bay Alarm
Medical's pricing page earns 22+ Al citations per cluster. LifeStation's financial assistance pages generated 106 vendor

citations across 5 platforms in a single cluster. Life Alert's domain earns 1-2 citations per cluster.

4. Three product attributes are cited by every Al engine as reasons to choose competitors: mandatory 3-year
contracts, lack of automatic fall detection, and pricing opacity — mentioned in 80-96% of negative Life Alert

references across platforms.

Why This Is Happening
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Al engines synthesize editorial consensus from review Five to seven editorial domains control 72—-93% of all
sites that consistently flag Life Alert's contract length, LLM citations in the PERS vertical. These domains have
missing fall detection, and pricing opacity. Competitors formed a consensus narrative positioning Life Alert as
offering month-to-month plans, standard fall detection, the expensive, inflexible legacy option. LLMs faithfully
and published pricing earn favorable framing that Al reproduce this consensus.

models amplify at scale.
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Competitors have invested in content assets designed A self-reinforcing displacement cycle is now active:
to earn Al citations — transparent pricing pages, favorable editorial coverage generates LLM citations,
dedicated Life Alert comparison pages, financial which generate Al recommendations, which generate
assistance content, and feature landing pages. Life consumer trust, which generates more favorable
Alert's domain lacks equivalent citable content. reviews. Competitors have entered this virtuous cycle.

Life Alert is caught in the inverse.

66,810+ Monthly Searches for '‘Cheaper Alternative to Life
Alert' — Every One Redirected to Competitors

Across all 10 clusters, combined estimated monthly search volume exceeds 500,000 high-intent buyer searches. Life Alert

captures 0% of Al recommendation share across this entire volume.

At industry-standard customer lifetime values of $1,200-$3,600 per subscriber, the cumulative revenue redirected to
competitors through Al-mediated buying moments is directionally significant — and growing as Al search adoption
accelerates.

Even modest recovery of recommendation positioning in the highest-volume clusters would represent material

incremental subscriber acquisition.

How Medical Guardian, Bay Alarm Medical, and LifeStation
Built Their AI Advantages — and Where Life Alert Can Begin
Recovering Share

This report confirms Life Alert's Al recommendation position is structurally vulnerable across every major buying
cluster.

The companion competitor report reveals exactly how Medical Guardian, Bay Alarm Medical, and LifeStation built the
citation networks and content strategies now controlling 500,000+ monthly buyer searches.

It identifies the specific editorial domains, content investments, and product positioning moves driving their advantage —
and maps the fastest recoverable opportunities where targeted action could begin shifting Life Alert's Al framing from
cautionary to competitive.

Directional lead-generation snapshot. The full Authority Index report expands coverage, depth, and economic precision. - © LLM Authority Index - Report
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